Analyze the Ads in Your Neighbourhood
1. What kinds of advertisement do you find in your neighbourhood/ school? Provide details.

( advertisement

Description________________________________________________________

Message/ Image ___________________________________________________

Effectiveness of message ____________________________________________

Who created this __________________________________________________

Who benefits/profits from it _________________________________________

How does it differ from traditional advertisements _______________________

_________________________________________________________________

( public service announcements
Description________________________________________________________

Message/ Image ___________________________________________________

Effectiveness of message ____________________________________________

Who created this __________________________________________________

Who benefits/profits from it _________________________________________

How does it differ from traditional advertisements _______________________

_________________________________________________________________

( promotions

Description________________________________________________________

Message/ Image ___________________________________________________

Effectiveness of message ____________________________________________

Who created this __________________________________________________

Who benefits/profits from it _________________________________________

How does it differ from traditional advertisements _______________________

____________________________________________________________________

( sponsorships

Description________________________________________________________

Message/ Image ___________________________________________________

Effectiveness of message ____________________________________________

Who created this __________________________________________________

Who benefits/profits from it _________________________________________

How does it differ from traditional advertisements _______________________

____________________________________________________________________

