Kit for Detecting and Correcting Gender Bias in the Media 
Asking Questions and Taking Action

(Adapted from FAIR: Fairness & Accuracy in Reporting’s Media Activism Kit)

· Who are the sources? Does the media outlet rely on the same sources over and over. What is the ratio between male and female sources?

· Demand that the media outlet use a more diverse set of sources.

· What is the make-up of the media outlet’s workforce? How many producers, editors, and decision-makers are women? How many of the experts interviewed are women?

· Demand that the media outlet reflect the diversity of the public it serves. Call or write media outlets every time you see an all-male panel of experts discussing issues that affect women.

· Whose point of view is represented in the news? News coverage on women’s issues like abortion often focuses on the views of politicians, civic and religious leaders instead of women, who are most directly affected.

· Demand that women have a voice in the coverage of issues affecting them.

· Are there double standards? Does the media outlet hold men to one standard while women are held to a different standard?

· Expose double standards by coming up with parallel examples or listing similar stories that are covered differently.

· Do stereotypes skew the coverage? What are the unchallenged assumptions? 

Are poor women represented as lazy? Are women who have been attacked on the street represented as being promiscuous?

· Educate journalists about misconceptions spread by stereotypes and about how stereotypes characterize people unfairly.

· Is the language loaded? The terminology used by media helps to shape public opinion. 

· Demonstrate how the language used in the media gives people inaccurate notions of the issues or events.

· Is there a lack of context? Does the coverage focus on gender to the exclusion of social, economic and political factors important to the story?

· Provide the context. Communicate with the journalist, or write a letter to the editor that includes the relevant information.

· Do the headlines match the story? Headlines are not usually written by the journalist. Often they focus on the sensational and are therefore misleading or harmful to women.

· Call or write the media outlet and point out the contradiction.

· Are stories on issues important to women featured prominently? The most read newspaper pages are the front page and the editorial page. The most important news is on radio and television is contained in the lead stories. It is important to note where stories about women appear.

· Contact the media outlet to complain when important stories about women or women’s issues are buried where no one will see, hear, or read them.

